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Abstract

The purposes of this research are to compare Adversity Quotient (AQ)
and Emotional Quotient (EQ) between Chinese Businesspeople in Thailand and
Chinese Businesspeople in China and study how factors such as Adversity Quotient,
Emotional Quotient relate to Chinese Businesspeople personality in Thailand and
China.

The samples include 150 randomly selected people from Chinese
Businesspeople in Bangkok Metropolitan Area, Thailand, and 154 Chinese
Businesspeople in Shanghai Metropolitan, Fujian province (Xiamen), Hainan
province (Haikou) and Guangdong province (Guangzhou), China. The method
employed for this study consists of questionnaire which covers the following areas:
Measurement of Adversity Quotient, Emotional Quotient and Chinese personality.
These measurements are divided in 2 versions, Thai and Chinese. The reliability
coefficients of the Thai questionnaire are: .916 and .903 respectively. The reliability
coefficients of the Chinese questionnaire are: .916 and .872 respectively. The
statistical analysis used in this study includes frequency distributions, percentage,
mean, standard deviation. Hypotheses are test by t-test and Pearson’s Product
Moment correlation. The results of statistical analysis are as follows:

1. Both samples have high levels of Adversity Quotient and Emotional
Quotient.

2. Chinese Businesspeople in Thailand has average higher level of
Adversity Quotient as a whole, control and origin and ownership dimension more
than Chinese Businesspeople in China.

3. Chinese Businesspeople in China has average higher level of
Emotional Quotient in self-awareness dimension more than Chinese Businesspeople
in Thailand.

4. Adversity Quotient as a whole and every dimension have positive
correlation with the Emotional Quotient in both samples.

The results of this research will be employed as a guideline for
personality development in order to enhance Adversity Quotient and Emotional
Quotient of Businesspeople for efficient international trading between Thai and
China.



