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Abstract

As a result of the long economic recession that has continued since 90s and the ICT
revolution in the world economy, Japan has had to develop and expand its ICT environment
in order to increase its competitiveness. One of the important technologies for this revolution
is the mobile phone, which has been used all over the country since the mid 90s. Over the
period of one decade, the mobile phone has exhibited several impacts on Japanese society,
such as consumption, business, communication culture, crime, work, and information access.
Instead of being successful with this revolution, Japan is still facing inefficient information
usage compared with other developed countries and this problem will affect the competitive-

ness of Japan in the future.
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